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Background 

This report provides comprehensive information about the sales of Thangka art domestically as 
well as internationally. Thangka is a Tibetan Buddhist painting on cotton, or silk applique, 
usually depicting a Buddhist deity, scene, or mandala. Thangkas are traditionally kept unframed 
and rolled up when not on display, mounted on a textile backing somewhat in the style of 
Chinese scroll paintings with a further silk cover on the front. Because of their delicate nature, 
they have to be kept in dry places where moisture will not affect the quality of the silk. Most 
thangkas were intended for personal meditation or instruction of monastic students. They often 
have elaborate compositions including many very small figures. A central deity is often 
surrounded by other identified figures in a symmetrical composition. Thangkas serve as 
important teaching tools depicting the life of the Buddha, various influential lamas and other 
deities and bodhisattvas. 

Thangka first appeared in Tibet/Nepal around 10 century A.D. The style of painting probably 
came from Nepal. Apprentices Thangka painters studied under experienced Lamas or their works 
were consecrated. Thangka art is doing wonderful business in Nepal. The art pieces are sold 
domestically as well as internationally. Through this research study we find out the ratio of sales 
of thangka art is domestically as well as internationally. 
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Statement of Problem 

Thangka art is doing very well in Nepal. These art pieces are mostly available in heavy tourist 
visiting cities. The main place for thangka art in Nepal is Kathmandu. We can find numerous 
thangka shops in Lalitpur and Bhaktapur districts of Kathmandu valley. The current sales status 
of these art pieces is appreciable. The earthquake that hit the country hard in April 25 th , 2015 has 
brought the fluctuation in the sales of Thangka. The business was not doing well during the year 
as various shops were destroyed. The tremor among the international buyers increased. In order 
to purchase thangkas the person has to come and see the art piece himself/herself which was not 
possible during that period of time. So, the main focus of this research is to find out the ratio of 
sales of thangkas internationally as well as domestically. 
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Literature Review 1 Thangka and its types 

Posted by: Suresh Gupta on: June 27, 2008 

A “Thangka,” also known as “Tangka“, “Thanka” or “Tanka” is a painted or embroidered 
Buddhist banner which was hung in a monastery or a family altar and occasionally carried by 
monks in ceremonial processions. In Tibetan the word thang means flat, and thus the Thangka is 
a kind of painting done on flat surface but which can be rolled up when not required for display, 
sometimes called a scroll-painting. The most common shape of a Thangka is the upright 
rectangular form. 

Types of thangkas 

Newari and Tibetan thangka painted in 3rd century B.C in nepal are very popular more in 
Tibetan religion. 

1. Painted in colors — the most common type 

2. Applique 

3. Black Background — meaning gold line on a black background 

4. Blockprints — paper or cloth outlined renderings, by woodcut/woodblock printing 

5. Embroidery 

6. Gold Background — an auspicious treatment, used judiciously for peaceful, long-life deities 
and fully enlightened buddhas 

6. Red Background — literally gold line, but referring to gold line on a Vermillion 

Review 2 

Posted by: Ann Shaftel (Conservator of Thangkas) 

Tsondru Thangka Conservation 


The conservation treatment of a thangka is a complex process that reflects the complexity of the 
original composite object. All of the issues raised above must be evaluated in deciding on the 
appropriate treatment for a specific thangka. In summary, thangkas are complicated composite 
objects which are designed to communicate iconographic ideas in a beautiful and practical form. 
A thangka in your laboratory or collection may be the production of many painters and tailors 
with differing intents, and differing skills and training. The textile mounting may have a 
completely different style, date and region of origin from those of the painting. Pure, single 
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artistic intent is lost through a combination of iconographic specifications, regional and doctrinal 
differences in style, changes in form subsequent to the original creation and many years of harsh 
treatment. 

Review 3 World’s largest thangka painting on display in Kathmandu 
Posted on October 10, 2012 


An exhibition in Kathmandu of 70 m x 50 m thangka was organised by the Nepal Council for 
Preservation of Buddhist Religion (NCPBR) in association with Mandala 21st Century, Japan. It 
has been created by the joint effort of Surya Bahadur Thakali, Chairman of NCPBR and 
Yasutada Katagiri, President of Mandala 21st Century, a Japanese citizen. “The dream of 
creating the largest ever thangka was conceived in 1994 and with the effort of more than 10,000 
volunteers from over 16 countries in a span of eight years, this masterpiece was put together. We 
feel proud of completing this big campaign and sharing the philosophies of the Buddha among 
all the people in the world.” Surya Bahadur Thakali explained about the Thangka. At the 
exhibition, the thangka looked like a huge pool — you couldn’t really see clearly from one end 
of it to the other and only when you climbed to the top of the stadium that the thangka could be 
seen in its full form which was breathtaking in its exquisite detail, which is the main 
characteristic of a thangka. 
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Objectives of research 

1. To find out how well is the thangka business doing in Nepal. 

2. To know about the condition of thangka business before and after earthquake in Nepal. 

3. To find out the number of people interested to learn this art. 

4. To find out the sales rate of this art annually. 

5. To find out the range of price of this art piece. 

6. To find out the countries where this art is exported. 
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Research Methods and Procedures 


The appropriate method for this research is survey with questionnaire. For this research the target 
location is Lalitpur. There are various shops which sell thangka art pieces. Many people joing 
thangka school to learn this art. Since there are mamy shops in the targeted location, the chosen 
sample location for the research is Patan. 


Data Collection method 


The data of this research is collected from two ways. They are as follows: 

1. Primary Data Collection method 

In this method we visit the sample location and conduct the research through survey and 
questionnaires. The questionnaires for this research is open ended because we can get more 
information about the related topic through open ended questionnaires. 


2. Secondary Data Collection method 

Secondary data collection mean to extract the information from various already collected 
sources. The sources involved in this research are internet, books and magazine articles. 
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Expected Result 


Thangka arts are very precious arts. People are only able to master these arts after many years of 
practice. These arts are usually created in thangka schools. We also can see people creating these 
art pieces in thangka shops as well. 

These art pieces are purchased by various people including Nepalese and foreigners. Many shops 
have their online websites where the art pieces are displayed. The buyers see the art pieces and 
book it but it is even better for the customers to visit the store by himself/herself. Thangkas are 
usually purchased by foreigners. There is a heavy export of these arts annually. 
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